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Beava is our supreme range of tiling tools, backing
boards, wet room systems and trims for the tile
retail and DIY outlets market.

Beava products are a perfect blend of
knowledge, craft, precision, creating a
sustainable, quality range of functional and
reliable tiling essentials for tiling professionals
and associated trades. 

Ultimately our aim is for Beava to be in every
tilers toolkit.
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Our Vision Our Mission

To create a leading world class premium brand 
that is the preferred choice of our customers. 

Ultimately to be in every tilers toolkit.

We continually explore ways of setting the 
standard in the industries we serve, both for the 

end user and our distribution channels.

5. Beava BRAND PROPOSITION



Desired
 

Vibrant
 

Quality

Beava’s wish is to inspire. Our team share 
and believe in an outstanding experience 

with Ultimate Tiling Precision.

Beava ispositive and exciting, bringing a 
creative and confident marketing leading 

performance. We actively go above and 
beyond.

Expertise with trusted product excellence 
to the highest standards, Beava does 

exactly what it is supposed to do.Quality
Vibrant
Desired

6. Beava VALUE PROPOSITION
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Beava COLOUR PALETTE BEAVA Brand Guidelines

C 0 / M 18 / Y 93 / K 0
R 255 / G 207 / B 0
HEX #ffcf00

Pantone Coated 116 C

C 100 / M 80 / Y 10 / K 20

R 11 / G 63 / B 126

HEX #0b3f7e

Pantone Coated 288 C

Pantone uncoated 281 U
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ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnop
qrstuv wx yz
0123456789*&£@

The Myriad Pro family is the chosen typeface for the
Beava brand. Bold, clear and modern, it is instantly
recognisable and equally versatile across all media.

Myriad Pro Family Arial Family
ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnop
qrstuvwxyz
0123456789*&£@

When Myriad Pro is not available, we have
specified a secondary typeface –Arial, which is
available as a standard typeface in most word
processing packages.

Beava FONT BEAVA Brand Guidelines14.



30°

Graphic Panel

Chevron Device

Beava GRAPHICS BEAVA Brand Guidelines15.



The full Beava logo should not appear
in any other colour or form than those
stated in these guidelines.

The B should never be used without
the Beava with it.

The logo should not be stretched,
condensed, re-proportioned, coloured
or have effects added in any way. This
will ensure that consistency and visual
integrity are retained.

Don’t resize elements within the Logo

Don’t use B without the Beava

Don’t show the logo in Yellow

Don’t resize elements within the Logo

Don’t stretch or condense the logo

Don’t create alternative colour versions

Beava LOGO PROTECTION BEAVA Brand Guidelines16.



Beava LOGO PROTECTION BEAVA Brand Guidelines

The Beava B logo should not
appear in any other colour or
form than those stated in these
guidelines.

The B should never be used
without the Beava with it.

The logo should not be stretched,
condensed, re- proportioned,
coloured or have effects added in
any way. This will ensure that
consistency and visual integrity
are retained.

Don’t use this version of the Beava 
unless within the B

Don’t show the Beava in yellow unless 
strictly needed due to print process

Don’t stretch or condense the logo

Don’t create alternative colour versions

17.



The Beava Icon is for us 
on packaging, POS as a
background element and should
only be used in the bottom left
and bleed off.

The logo should not be stretched,
condensed, re- proportioned,
coloured or have effects added in
any way. This will ensure that
consistency and visual integrity
are retained.

Beava LOGO PROTECTION BEAVA Brand Guidelines

Don’t show the Beava in yellow unless 
strictly needed due to print process

Don’t create alternative colour versions

Don’t stretch or condense the logo

Don’t ignore positioning rules when using

18.



The Beava logo should never be
encroached on and should be
clearly displayed.

The clear zone, is made up of the
width of the beaver.

Beava EXCLUSION ZONE BEAVA Brand Guidelines19.



The maXilevel logo should only be
used on certain products such as the
maXilevel spacers.

20. BEAVA Brand Guidelines



21. BEAVA Brand Guidelines



Beava PHOTOGRAPHY BEAVA Brand Guidelines

blue 35% 
transparency

yellow 35%
transparency
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PRODUCT PACKAGING
 

BEAVA Packaging Guidelines

Noareapresentsa greater challenge to 
maintain a consistent look for the Beava
brand than product packaging. 
Withmultiple sizes and shapesof boxes, bags, 
blister cards, and other packaging types, it would be
impossible to cover every design possibility. What is
possible is to use the Master Brand logo, Supporting Brand
logos, Chevrons, and the colours from the Beava primary
colour palette to develop packaging that is consistent
with the Beava brand guidelines. 

The Beava logo must appear on all sides of all 
pack aging.

Any descriptive or informational text must appear in 

English. The following pages contain product package 
designs that, while very different from each other, all 
conform to the Beava brand guidelines by correctly 
using the Master Brand logo, Supporting Brand 
logos, Chevrons, and the Colour Palette.

23.



BRAND ELEMENTS
Our brand consists of three components: 
the Beava wordmark, the B monogram 
and The Beava. The relationship of these
elements has been carefully considered and
the brand is best expressed when rules on
usage are followed.

Beava BRAND ELEMENTS BEAVA Packaging Guidelines24.



ABCDEFGHIJKLMNOP
QRSTUVWXYZ
abcdefghijklmnop
qrstuvwxyz
0123456789*&£@
The Myriad Pro family is the chosen typeface for the
Beava brand. Bold, clear and modern, it is instantly
recognisable and equally versatile across all media.

Myriad Pro Family

Beava FONT BEAVA Packaging Guidelines25.

Myraid REGULAR

AaBb123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789*&£@

Myraid BOLD

AaBb123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789*&£@

Myraid ITALIC

AaBb123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789*&£@

Myraid ITALIC

AaBb123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789*&£@

Myraid CONDENSED

AaBb123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789*&£@

Myraid CONDENSED

AaBb123
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789*&£@



FONT USAGE

 

Beava FONT USAGE BEAVA Packaging Guidelines

 

 

Selecting the rightfont weight ensures clarity
and consistency of our content across
packaging. As demonstrated on this page, font
usage is based on the importance on the
packaging.

These are general guidelines only. The rules
and tenets of classic typography regarding
leading and weight should be used.

26.

KEY INFO
UPPERCASE Myraid BOLD

PRODUCT NAME
UPPERCASE Myraid REGULAR

SUB PRODUCT NAME
UPPERCASE Myraid BOLD ITALICS

PRODUCT NAME
Myraid SEMIBOLD CONDENSED

SIZE INFO
Myraid BOLD CONDENSED

PRODUCT FEATURES

PACK INFO

Myraid BOLD

Titles
Myraid BOLD CONDENSED

Titles
Myraid REGULAR

Body Copy
Myraid CONDENSED

Body Copy



Chevron
Our Chevron Graphic Device can be seen on
the right. It can be used as a border across the
top of material or as a holding device 
for text or imagery.

Chevrons should be based on a 30° degree
angle and can be sized at any proportions.

As a border, the chevrons should be spaced
evenly apart (gap should be approx 40% 
of chevron width, but can be adjusted
depending on space) and be able to repeat to
the left and right. Minimum number 
of chevrons should be 4 across. Height 
of chevron border depends on space available.

BEAVA Packaging Guidelines

30° 30°

40%

27.



Logo
The logo should appear on all sides of 
the packaging and mostly appear on the left
above The Beava, unless specified 
other wise.

The size of the logo is based on a percentage
of the width of the packaging it is to be placed
on. Not including the ® mark.

Landscape - approx 45/50% full width Portrait
- approx 75/80% full width 
Other - approx 55/60% full width

BEAVA Packaging Guidelines28.



The Beava
Along with the logo The Beava is a 
key element of the packaging / pos 
design. There is flexibility in the size and
positioning of The Beava due to the large
variety of package sizes.

However The Beava should always be flush
with the bottom of the packaging and the
back should bleed off / wrap around the left
side along the flat area of the back.

General rules for the size of The Beava are:

Landscape - approx 70% full width 
Portrait - approx 150% full width 
Other - approx 100% full width

For positioning, The Beava’s nose should 
line up with ® of the Beava logo

On the reverse the rest of The Beava should be
shown, if not enough room then it can 
be moved to the right, as long as this is along
the flattest area of the back.

BEAVA Packaging Guidelines

Left Bleed 
Zone

29.



REMEMBER 

PROTECTION 

INSTRUCTIONS 

As with any high speed
professional tools, please take
appropriate steps to protect
yourself during use.

First mark the hole and
start drilling the tile at
45° to the tile.

Slowly bring the drill to
90° to the tile and drill 
as normal. Move the drill
in an oscillating motion
for best results. Drill
approximately 2000 rpm.

Drill bits last longer if
kept cool with water.

 
BEAVA-TILING.COM 

Be sure to check out our range of Porcelplus
Extra Wet Drills, that come complete with tank
and guide system, in sizes up to 35mm.
Also available in: 6mm, 8mm & 10mm

45°

90°

BEAVA HELPLINE 
01132022010

 Partof theSTS Group
Manufactured toEN13236
Safety Standard

12mm

SCAN QR CODE 
FORWEBSITE 

1

2

5
 0

5
5

3
7

7
 2

3
3

9
3

8

PORCELPLUS
EXTRA DRY
PROFESSIONAL
DIAMOND DRILL

EXCELLENT FOR
DRILLING PORCELAIN

SKU: 83393

 Drill Porcelain 
with Ease

 Integral Cooling
Fast Drilling
Wet or Dry

12mm

Large Wrap Around 
Beava Icon

Brand Logo

Product Features

Product Name, when
sizing copy, not

positioning of the 
product

Part Number

Chevrons

EXAMPLE FRONT

Product
Size

Brand Logo

Product Name

Beava / STS details

Icons

Large Chevron 
Containing;
Instructions

Warnings
etc

Chevrons

EXAMPLE BACK

Product
Size

Barcode

Large Wrap Around
Beava Icon

BASIC PRODUCT
BACKING CARD
 

BEAVA Packaging Guidelines

This exampleshows our basic carded 
product packaging. Space for icons and 
line art is often limited, so it is important to
make sure that the elements that do appear are
optimized for maximum impact. 

Note: If using offset printing, Beava Blue (PMS 288C) &
Beava Yellow (PMS 116C) must be duplicated exactly by
using spot colours. Approximating PMS 288C or 116C 
by using 4-colour process is not acceptable.

30.



DRILL STICKY LABELS

BEAVA Packaging Guidelines

WET & DRY
PORCELAIN 
DRILL BIT

DIAMOND TIPPED NO WATER REQUIRED

 

BEAVA HELPLINE 
01132022010
Part of the STS Group

WET & DRY PORCELAIN DRILL BIT 
45mm / M14
 Designed to run on angle grinders

 Marble
Granite
Porcelain
Ceramic
Stone
Brick
Tiles

WARNING
 

INSTRUC TIONS
Ensurethegrinderflange is present before attaching 
thedrill bit.
Starttheanglegrinder and approach the area to be drilled at 
anangle,gentlypressing the drill against the area, allowing 
thedrilltocutaninitial starting point.
Slowlystraightenthe drill without applying further pressure. 
Thisstartstheholeand inhibits the loss of diamonds.
Begindrillingthehole by using gentle 360 degree 
rollingmovement.This movement allows the drill to cool 
slightlyandclearsthe hole of cuttings, allowing it to cut 
faster and cooler.
REMEMBER
Excessivepressureand failure to follow these instructions 
willresultinlossordamage of diamonds, dramatically 
shorteningthedrilllife and result in drill failure.

Ifusedimproperly, drills can cause 
serious injury.

45mmSKU: 

SCAN QRCODE
FOR WEBSITE 

83398

45mm
M14

5
 0

5
5

3
7

7
 2

3
3

9
8

3

BEAVA-TILING.COM
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TILERS PRIMER

BEAVA Packaging Guidelines32.



SPACER HEADER CARDS & STICKERS

BEAVA Packaging Guidelines33.



TRADE BLADE
CARD PACKAGING
This example shows our Trade
card envelope packaging. Space
for icons and line art is often
limited, so it is important to make
sure that the elements that do
appear are optimized for
maximum impact. 
Note: If using offset printing, Beava Blue
(PMS 288C) & Beava Yellow (PMS 116C)
must be duplicated exactly by using spot
colours. Approximating PMS 288C or 116C
by using 4-colour process is not
acceptable.

BEAVA Packaging Guidelines

SKU:

EXAMPLE FRONT

34.



BEAVA Packaging Guidelines35.

EXAMPLE BACK

 



BEAVA Packaging Guidelines36.

ADVANCED
BLADE CARD
PACKAGING

 This example shows our
Advanced card envelope
packaging. Space for icons
and line art is often limited, so
it is important to make sure
that the elements that do
appear are optimized for
maximum impact. 

Note: If using offset printing, Beava
Blue (PMS 288C) & Beava Yellow (PMS
116C) must be duplicated exactly by
using spot colours. Approximating
PMS 288C or 116C by using 4-colour
process is not acceptable.

Brand Logo

Product Type

Large Wrap Around 
Beava Icon, when used as a cut 

outline with Beava Yellow

Product Features

Part Number

EXAMPLE FRONT

Chevrons Product
Size

Product
Name

Blade Type

Cut out
window to
show product



BLADE DESIGN

BEAVA Packaging Guidelines 37.



BASIC LANDSCAPE LABEL
(SPACER BUCKET LABEL)

 

BEAVA Packaging Guidelines

This example shows our basic landscape 
product label. Space for icons and line art 
is often limited, so it is important to make sure
that the elements that do appear are optimized
for maximum impact. 

Note: If using offset printing, Beava Blue (PMS 288C) &
Beava Yellow (PMS 116C) must be duplicated exactly by
using spot colours. Approximating PMS 288C or 116C 
by using 4-color process is not acceptable.

3mm x 4000
SKU: 83358

TRADE 
BUCKET

SCAN QR CODE 

BEAVA-TILING.COM 

BEAVA HELPLINE 

0113 2022 010
Part of the STS Group

LONG LEGGED
SPACERS

5
 0

5
5

3
7

7
 2

3
3

5
8

7

Brand Logo

Product Type

Barcode

Large Wrap Around 
Beava Icon, when used as a cut 

outline with Beava Yellow

Part Number

Chevrons

Product
Name

Product
size details

38.



SPACER POUCH

 

BEAVA Packaging Guidelines

In development

39.



TRIM LABELS

 

BEAVA Packaging Guidelines

In development

Classic

Individual profile icons

Unique Deluxe Listello

Trims  9.5mm
 

 Bright Silver
 

UNIQUESIZE: FINISH:
 SKU: 42000 Clean Excess Grout Off IMMEDIATELY 5 0 5 5 3 7 7 2 0 0 1 4 5

LENGTH: 
MAX TILE HEIGHT:
TYPE: 
FINISH: 

900mm
 14mm

STANDARD
SILVER SK

U:
 4

67
6

KNOCK DOWN
CARPET-TO-TILE
TILE FINISHING
STRIP

INSTRUCTIONS1. Cut to length using a fine-tooth hacksaw.
2. Fix to thefloor using screws. Concrete 

floors should be drilled and plugged.
3. Wait for the tile adhesive to set before 

knocking down the trim.
4. Tap down using a mallet and a wooden 

block to protect the strip. 5
 0

5
5

3
7

7
 2

4
6

7
6

1

40.



TRIM CORNER PACKAGING

BEAVA Packaging Guidelines 41.



TRIM TUBE

 

BEAVA Packaging Guidelines

In development

42.



OUTER SHIPPING BOX

BEAVA Packaging Guidelines 43.



WATERPROOF TAPE

BEAVA Packaging Guidelines 44.



BEAVA TUB BOXES

BEAVA Packaging Guidelines 45.



BEAVA TROWEL
PACKAGING

BEAVA Packaging Guidelines

SOFT GRIP
NOTCHED TROW

EL

SOFT GRIP
NOTCHED
TROWEL

12 x 12mm

5
 0

5
5

3
7

7
 2

3
3

7
3

0

 

BEAVA HELPLINE 
01132022010
Part of the STS Group

SCAN QR CODE
FOR WEBSITE 
BEAVA-TILING.COM

SKU: 83373

Also available in: 6mm, 8mm & 10mm

46.



PRODUCT BRANDING
ON MALLET

BEAVA Packaging Guidelines 47.



PRODUCT BRANDING
ON GROUT FLOAT

BEAVA Packaging Guidelines 48.



PRODUCT BRANDING
ON TROWEL

BEAVA Packaging Guidelines 49.



PRODUCT BRANDING
ON GLOVES

BEAVA Packaging Guidelines 50.

In development



PRODUCT BRANDING
ON SPONGE

BEAVA Packaging Guidelines 51.



PRODUCT BRANDING 
ON BEAVA TUB & BEAVA BUCKET

BEAVA Packaging Guidelines 52.



PRODUCT BRANDING
ON HOODIES (BLUE)

BEAVA Packaging Guidelines 53.



PRODUCT BRANDING
ON HOODIES (YELLOW)

BEAVA Packaging Guidelines 54.



PRODUCT BRANDING
ON BASEBALL CAPS

 

BEAVA Packaging Guidelines

On certain items the Beava logo may appear 
as an outline

graphic (6pt size). Please check with
Marketing on usage.

55.

In development



BEAVA BREW LAGER

BEAVA Packaging Guidelines 56.



PRODUCT BRANDING
ON WEBSITE

BEAVA Packaging Guidelines 57.



PRODUCT BRANDING
ON WEBSITE

BEAVA Packaging Guidelines 58.



PRODUCT BRANDING
ON SOCIAL MEDIA

BEAVA Packaging Guidelines

LINKEDIN DESKTOP / TABLET

FACEBOOK DESKTOP / TABLET

TWITTER (X)

LINKEDIN MOBILE APP

BUSINESS LINKEDIN MOBILE APP

FACEBOOK MOBILE

59.



ANIMATED VIDEOS

BEAVA Packaging Guidelines 60.



POS DISPLAY STAND

 

BEAVA Packaging Guidelines

In development

61.



POS 4 SIDED DISPLAY STAND

 

BEAVA Packaging Guidelines

In development
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DUMP BIN

BEAVA Packaging Guidelines

LEFT SIDE RIGHT SIDE

TILE LEVELLING SYSTEM TILE LEVELLING SYSTEM
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Waterproofing Display Unit
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EXHIBITION STAND

BEAVA Packaging Guidelines 65.



Beava Window Sticker

BEAVA Packaging Guidelines 66.



Beava Waterproofing Leaflet

BEAVA Packaging Guidelines 67.



Beava Catalogue

BEAVA Packaging Guidelines 68.



sales@beavadirect.co.uk

HEAD OFFICE
Beava Direct Ltd, Unit 3, Victoria
Road, Seacroft, LS14 2LA

0113 831 2701
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